
QUICK DESIGN GUIDE 
(--THIS SECTION DOES NOT PRINT--) 

 

This PowerPoint 2007 template produces a 42”x60” 

professional  poster. It will save you valuable time placing 

titles, subtitles, text, and graphics.  

 

Use it to create your presentation. Then send it to 

PosterPresentations.com for premium quality, same day 

affordable printing. 

 

We provide a series of online tutorials that will guide you 

through the poster design process and answer your poster 

production questions.  

 

View our online tutorials at: 

 http://bit.ly/Poster_creation_help  

(copy and paste the link into your web browser). 

 

For assistance and to order your printed poster call 

PosterPresentations.com at 1.866.649.3004 

 

 

Object Placeholders 

 
Use the placeholders provided below to add new elements 

to your poster: Drag a placeholder onto the poster area, 

size it, and click it to edit. 

 

Section Header placeholder 

Use section headers to separate topics or concepts within 

your presentation.  

 

 

 

 

Text placeholder 

Move this preformatted text placeholder to the poster to 

add a new body of text. 

 

 

 

 

Picture placeholder 

Move this graphic placeholder onto your poster, size it 

first, and then click it to add a picture to the poster. 

 

 

 

 

 

 

 
 

 

 

 

QUICK TIPS 
(--THIS SECTION DOES NOT PRINT--) 

This PowerPoint template requires basic PowerPoint 
(version 2007 or newer) skills. Below is a list of commonly 
asked questions specific to this template.  
If you are using an older version of PowerPoint some 
template features may not work properly. 
 

Using the template 
Verifying the quality of your graphics 
Go to the VIEW menu and click on ZOOM to set your 
preferred magnification. This template is at 50% the size 
of the final poster. All text and graphics will be printed at 
200% their size. To see what your poster will look like 
when printed, set the zoom to 200% and evaluate the 
quality of all your graphics before you submit your poster 
for printing. 
 
Using the placeholders 
To add text to this template click inside a placeholder and 
type in or paste your text. To move a placeholder, click on 
it once (to select it), place your cursor on its frame and 
your cursor will change to this symbol:         Then, click 
once and drag it to its new location where you can resize 
it as needed. Additional placeholders can be found on the 
left side of this template. 
 
Modifying the layout 
This template has four 
different column layouts.  
Right-click your mouse 
on the background and  
click on “Layout” to see  
the layout options. 
The columns in the provided layouts are fixed and cannot 
be moved but advanced users can modify any layout by 
going to VIEW and then SLIDE MASTER. 
 
Importing text and graphics from external sources 
TEXT: Paste or type your text into a pre-existing 
placeholder or drag in a new placeholder from the left 
side of the template. Move it anywhere as needed. 
PHOTOS: Drag in a picture placeholder, size it first, click 
in it and insert a photo from the menu. 
TABLES: You can copy and paste a table from an external 
document onto this poster template. To make the text fit 
better in the cells of an imported table, right-click on the 
table, click FORMAT SHAPE  then click on TEXT BOX and 
change the INTERNAL MARGIN values to 0.25 
 

Modifying the color scheme 

To change the color scheme of this template go to the 

“Design” menu and click on “Colors”. You can choose from 

the provide color combinations or you can create your 

own. 
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Pilot Site 

Overall, how helpful was the information you recieved at your 
regional cancer centre in helping you: 

Understand your cancer
journey

Manage your cancer journey
45% 

27% 

12% 

2% 
3% 

3% 
9% 

Overall, did you get the information you wanted about how to 
manage all of your cancer-related side effects? 

Yes, all of the information I wanted

Yes, most of the information I wanted

I got some information, but would
have liked more

No, I got very limited information

No, I did not get the information I
wanted

Not applicable - I did not want any
information

51% 

25% 

9% 

3% 

2% 3% 
9% 

Overall, do you feel you got the information you wanted from your 
Regional Cancer Centre to help you through your cancer journey? 

Yes, all of the information I wanted

Yes, most of the information I wanted

I got some information, but would have
liked more
No, I got very limited information

No, I did not get the information I
wanted
Not applicable - I did not want any
information
No Response

Your Experience Matters: 

A Pilot to Evaluate Patient Education at a Provincial Level  

Discussion 

The Provision & Helpfulness of Information 

 All 3 RCPs are doing well in providing helpful information to 

patients  

 No significant difference between 3 pilot RCPs, except for how 

information is delivered  

 

Survey Design  

 Important to utilize both active and passive approaches when 

recruiting patients   

 Overall, respondents understood the questions and found the 

survey easy to read.  However many nuances were noted, 

including: 

– Certain words/phrases can be interpreted in different 

ways: e.g. cancer journey, helpful(ness), N/A, cancer-

related side-effects  

– Questions which require the patient to refer to the choices 

in previous questions are confusing when survey is 

delivered on paper (vs. online) 

Next Steps 

Limitations 

Health information that is clear, easy to understand, and 

evidence-based empowers cancer patients and their families to 

better navigate the system and make well-informed decisions123. 

 

The ability for patients and families to receive quality health 

information is an important dimension of patient satisfaction and 

experience. 

 

Currently, the success of information delivery at the Regional 

Cancer Programs (RCPs) is measured by the Ambulatory 

Oncology Patient Satisfaction Survey (AOPSS).   While the 

AOPSS is a great starting point for quality improvement (QI), 

there are some disadvantages to the survey, such as: 

 Questions are general in nature 

 Question wording can be interpreted differently by patients  

 Questions do not rate the helpfulness of information received 

 

The Patient Education program at Cancer Care Ontario (CCO) 

identified a need for more detailed, region-specific data where the 

results could be used to create more specific, actionable QI 

initiatives.  

 

This gap provided opportunities to: 

 Develop a more regionally-specific survey to help RCPs 

improve delivery of patient education 

 Create a new indicator to systematically measure patient 

education success on a regional and provincial level 

1. To develop a survey which can assess 

a) the type of information patients and families received 

and through what means; and  

b) how helpful the education and information was in 

understanding and managing their cancer journey 

2. To determine whether the format and wording of the survey 

was patient friendly 

 

Given this was a pilot, objective #2 was important to determine 

whether changes needed to be made before expanding the scope 

of the project. 

Background Methodology 

 Revise survey to include patient preference for information 

delivery (including how, when, where and how much) 

 Plan for provincial deployment of the survey to all RCPs 

 Link survey results to regional and provincial QI initiatives  

 Determine if these questions can be used as a meaningful 

indicator to measure the effectiveness of patient education 

programs 

Objectives 

 There is no one-method of surveying which is suitable for all 

cancer patients 

 In-person recruitment strategies were most successful but 

biases include sampling bias, end aversion bias, social 

desirability bias, etc.  

 Online surveys exclude patients who are not tech-savvy or do 

not have a computer 

Survey  

Development 
Survey Testing Survey Pilot Data Analysis 

 Working group: 3 RCP 

representatives and CCO 

staff 

 9 questions to assess 

patient education 

provision and helpfulness 

of information 

 8 questions on survey 

design 

 Draft survey tested at 

2 RCPs between 

July-August 2013 

 Focus group with 2 

Patient and Family 

Advisors  

 Draft postcard with 

link to online survey 

developed 

 

 Survey updated based 

on feedback from 

testing phase 

 Updated postcard as 

part of recruitment 

strategy 

 Pilot deployed at 3 

RCPs for 6 weeks in 

November and 

December 2013 

 

 Data collated through 

an online survey 

platform 

 Qualitative and 

quantitative analysis  

Literature  

Review 

 Targeted review of 

patient education 

program evaluation 

literature and 

relevant process 

and outcome 

indicators 
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For more information on this project, please contact: 

Tory Andrien at Tory.Andrien@cancercare.on.ca or  

Susanna Wong at WongSu@rvh.on.ca 

 

72% received all or most of the information they wanted 

on their cancer side effects  

76% received all or most of the information they wanted to 

help them through their cancer journey 

Respondents  

 n = 199 

 87% were patients; 10% were family members; 3% other 

 

Sources of Patient Education/Information: 

 Health care providers were the top providers of information 

across all three pilot sites, followed by education classes and 

resource areas (patient library, waiting room, etc.) 

 

Survey Design  

 69% learned about the survey through a student/volunteer/health 

care provider 

 91% understood what the questions were asking  

 94% thought the survey was easy to read 

 93% knew how to answer the questions  

 79% liked the format of the survey 

 
Patients from all pilot sites found information helpful in 

understanding and managing their cancer journey 

Weighted Average:  

Not at all helpful = 1; Not so 
helpful = 2; Neutral = 3; 
Somewhat helpful = 4; Very 
helpful = 5 

 

Results 

http://www.facebook.com/pages/PosterPresentationscom/217914411419?v=app_4949752878&ref=ts

