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and click it to edit. 
 
Section Header placeholder 
Use section headers to separate topics or concepts within 
your presentation.  
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2007 or newer) skills. Below is a list of commonly asked 
questions specific to this template.  
If you are using an older version of PowerPoint some template 
features may not work properly. 
 

Using the template 
Verifying the quality of your graphics 
Go to the VIEW menu and click on ZOOM to set your preferred 
magnification. This template is at 50% the size of the final 
poster. All text and graphics will be printed at 200% their 
size. To see what your poster will look like when printed, set 
the zoom to 200% and evaluate the quality of all your 
graphics before you submit your poster for printing. 
 
Using the placeholders 
To add text to this template click inside a placeholder and 
type in or paste your text. To move a placeholder, click on it 
once (to select it), place your cursor on its frame and your 
cursor will change to this symbol:         Then, click once and 
drag it to its new location where you can resize it as needed. 
Additional placeholders can be found on the left side of this 
template. 
 
Modifying the layout 
This template has four 
different column layouts.  
Right-click your mouse 
on the background and  
click on “Layout” to see  
the layout options. 
The columns in the provided layouts are fixed and cannot be 
moved but advanced users can modify any layout by going to 
VIEW and then SLIDE MASTER. 
 
Importing text and graphics from external sources 
TEXT: Paste or type your text into a pre-existing placeholder 
or drag in a new placeholder from the left side of the 
template. Move it anywhere as needed. 
PHOTOS: Drag in a picture placeholder, size it first, click in it 
and insert a photo from the menu. 
TABLES: You can copy and paste a table from an external 
document onto this poster template. To make the text fit 
better in the cells of an imported table, right-click on the 
table, click FORMAT SHAPE  then click on TEXT BOX and 
change the INTERNAL MARGIN values to 0.25 
 
Modifying the color scheme 
To change the color scheme of this template go to the 
“Design” menu and click on “Colors”. You can choose from 
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Cancer Care Ontario (CCO) develops cancer screening clinical tools for 
primary care providers (PCPs) in Ontario. These point-of-care tools 
support providers in their screening efforts, with the ultimate goal of 
enabling appropriate cancer screening.  

Historically, tools have been paper-based. However, with an increasing 
number of Canadian physicians (including students and residents) 
owning or using a mobile device for professional purposes, the need for e-
tools as another mode has been identified.1-6 The literature indicates that 
50% use mobile devices for clinical decision support.4-6 In a recent survey, 
50% of Ontario family physicians/general practitioners reported using a 
mobile application for their medical practice; 28% use electronic clinical 
decision support tools in patients care and 45% plan to. 2   

As part of a provincial strategic approach to the development of multi-modal 
clinical tools, the Cancer Screening Knowledge, Transfer and Exchange & 
Education Team at CCO led the development of a new e-tool, the Ontario 
Cancer Screening App. This app was launched in May 2013 on the iOS 
platform with cervical cancer screening guidelines and recommendations 
for follow-up of abnormal results.  It is now available for download on 
Blackberry, Android and Windows Phone, and was recently expanded to 
include breast cancer screening information.  

Various channels were used to disseminate the app. Since its launch, uptake 
and usage has been tracked, measured and reported on. These data are 
summarized in an infographic (Figure 1), and demonstrate that the app is 
well-received and dissemination efforts have been successful. 

Abstract 

To track and measure uptake and usage to inform future app design and 
dissemination plans. 
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Outcomes Discussion  

E-tools have an advantage over paper based-tools in that various analytical 
tools exist that allow for automated gathering of metrics. The Cancer 
Screening App has coding that sends real-time information to Google 
Analytics on usage; therefore, the app can be monitored and information 
gathered daily on app performance and user characteristics. App Annie 
and Distimo collect daily app metrics (such as downloads) directly from all 
the app stores without any changes required to the app.  

The results, based on iOS users, indicate that there is uptake of the app and 
that it is generating returning users within Ontario. The fact that the iOS 
platform is the most popular among Ontario users is expected because 
this platform was launched first. It also aligns with existing literature 
demonstrating that the iPhone and iPad are the dominant mobile 
platforms used by Canadian physicians for professional purposes.1,3-6 The 
results also indicate that dissemination efforts are reaching the target 
audience and that some routes are more effective than others.  Further, 
because dissemination efforts were targeted to Ontario PCPs, we can infer 
that most users in Ontario are comprised of the target population.  
However, there is opportunity to reach more members of the target 
audience across Ontario.   

Ongoing tracking and monitoring of the expanded app on all platforms will 
continue.  The development of an evaluation plan to assess meaningful 
use and the effectiveness of the app in enabling cancer screening at the 
point of care is underway. 

A Mobile App for Primary Care Providers:  
Cancer Care Ontario’s Cancer Screening App 

Zeinab El-masri, BSc, MPH1; Priyanka Raj, BSc, MPH1; Lorna Dobi, MEd, PMP1; Laura Heller, BA, MLS, IAP21; and Dafna Carr, MBA1 
1 Cancer Screening,  Cancer Care Ontario 

Measures 
Measures included app downloads, usage, the characteristics of users and 

the effect of different dissemination efforts on downloads. 
Three online tools—Google Analytics, Distimo and App Annie—were used to 

gather and analyze quantitative data. These data were used to generate 
an uptake and usage report in the form of an infographic (Figure 1). 

The infographic template was developed based on two existing templates 
provided here: http://sarahkaczmarek.com/portfolio. 
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Uptake and Usage 
Report
May 7, 2013–Dec. 31, 2014 

Cancer Care 
Ontario’s Cancer 
Screening App

Definition: What’s an app session? 
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  return	
  visits	
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  than	
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  day	
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iOS Platform

App Stickiness in Ontario

54%	
  of	
  users	
  are	
  
returning	
  users

Since launch of all 
platforms, 
iOS accounted 
for 54% 
of downloads   

Canadian Downloads and Promotions in Ontario

Ontario Users

Ontario Screen Views
• The average user viewed 2.86 screens
• For sessions over 10 seconds, average  

time spent on a screen was
5 minutes and 42 seconds

iOS	
  54%
Android	
  27%

Blackberry	
  16%

Windows	
  3%

Local Ontario Users
Users	
  come	
  from	
  138
cities/towns,	
  mostly
Toronto	
  (40%),	
  
Ottawa	
  (7%)	
  
and	
  Mississauga	
  (4%)
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  Care
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Conference
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Primary	
  Care
Today
Conference

Feb.	
  14th:	
  Ottawa	
  Public	
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“Nice to see CCO making Blackberry apps! :)”
“Excellent—so clear and easy to use”
“Full of important information!!”
“Title should be cervical cancer 

screening”

Average	
  
App	
  Rating
is	
  4.3/5

Feedback from App Users

*	
  Ontario	
  users	
  are	
  based	
  on	
  the	
  iOS	
  platform

downloads

Since launch 
May 7, 2013: 

• Global downloads from 122 countries 
• 3,321 (57%) in Canada
• 2,089 downloads in last 6 months*

5,853
*Refers	
  to	
  last	
  6	
  months	
  of	
  reporting	
  period	
  from	
  May	
  to	
  Dec.	
  31,	
  2014


